Attach your answers to assignment on Blackboard by Monday December 9 midnight
If you are graduating, submit by the 8th and email me as soon as you submit please. 
ESSAY QUESTIONS- Answer 5 out of the 6 questions below. (You choose which five)  (3 points for each correct answer). Limit your answer to less than 250 words for each question. 
1. Describe what is meant by the term "marketing mix." What factors cause a firm to vary its marketing mix across markets? 

2. What are the factors that influence a firm's ability to sell the same product worldwide? Ideally, is it better for a firm to sell the same product worldwide or would a firm rather customize its products for each individual market? 
3. You are the marketing manager for a US manufacturer of disposable diapers. Your firm is considering entering the Brazilian market .Your CEO believes that the advertising message that has been effective in the US will suffice in Brazil. Outline some possible objections to this. 
4. What is standardized advertising? Discuss the arguments for standardized advertising as well as arguments against standardized advertising. 

5. Describe the concept of channel length? How does a firm determine its channel length? 
6. Within 20 years, we will have seen the emergence of enormous global markets for standardized consumer products. Do you agree with this statement? Justify your answer. 
Case Reflection 
As I’ve mentioned several times during the course, it’s important to try to understand the impact of trade and globalization, despite the politicization of the topics. Listen to the following presentation by Ricardo Anaya. 
https://www.youtube.com/watch?v=pIdXBqoU2kw
It’s one of the most pragmatic presentations I’ve heard on the very current topics of trade, NAFTA, and immigration. Write a short reflection on the information he conveys. Do you agree? Disagree? How does what he say align with your globalization paper? If you are in disagreement with any of his points, try to offer to counterarguments to his position.
Keep your answer to less than 200 words. 

